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Imagine What 
          You Can Do.

Welcome to the Ygrene Brand Workbook
On the following pages you’ll discover how best to  
tell the Ygrene story – through Our Words, Our Style 
and Our Work.

The Ygrene brand is founded on clear and compelling 
strategic messaging that ensures our communications 
engage, motivate and inspire people.

To deliver our message, we employ a visual aesthetic 
that is attractive, memorable and distinctive.

We speak with a voice that is friendly, welcoming,  
authentically human and refreshingly frank. Taken  
together, these elements provide the foundation of 
the Ygrene brand. And this workbook, which will be  
updated regularly as new work is created and the 
brand evolves, is your guide to bringing the Ygrene 
story to the world.
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BRAND TRUTH:

Ygrene Works For You
KEY FEATURES AND BENEFITS  

 Accessible:

 • Inclusive financing 

 • Eligibility based on home equity; not 
 credit, employment, income or other  
 financial statement. Rates and fees are  
 uniform for all customers.

 • Reputable solution

 • The Ygrene solution is local-government 
 approved with industry-leading consumer  
 protections

 Easy:

 • Quick, stress-free process

 • Know your qualifying amount instantly 
 and get approved within 30 minutes

 • Easy, with-you-all-the-way process both 
 online and with a designated customer 
 service rep

 • Work with Ygrene certified contractors  
 and enjoy a higher level of consumer  
 protections than with non-PACE financing

Affordable:

• Upfront savings

 • 100% financing 

 • No money down 

 • Extended payment terms

 • Savings from energy efficiency can  
 help offset improvement costs 

 • Makes home improvements a  
 smart investment

For the home improvements you want
and need most:

• Hundreds of improvements qualify,  
including some you may not expect

• Includes improvements that increase  
comfort, security and home value

SECTION          1     OUR WORD
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STAKEHOLDER MOTIVATORS

Homeowner

•  Driven by saving money and finding comfort, security and value in  
their home

•  Anxious about rejection from traditional loans, complexity and risks of 
financing large sums of money

Commercial Property  
Owners and Managers

•  Driven by maximizing investment and income from property

•  Looking for alternative (off the books) forms of financing

Contractors 

•  Seeking qualified leads and value adds that offer additional ways to  
support their business

•  Business is built on trusted relationships – like to work with those who 
share their values for uncompromising integrity

Employees

•  Point of contact for delivering on the Ygrene promise of  
uncompromising service

•  Proud to work for a company that helps people in positive  
ways and promotes a clean energy future

Government Officials

• Motivated by constituents to add jobs and promote economic stimulus  
and meet clean energy goals

• Want to provide property improvement financing with sufficient  
consumer protections

• Contractor certification provides additional oversight for greater  
consumer protection and confidence

STAKEHOLDER INSIGHT:

You Can
KEY TARGET MOTIVATORS

SECTION          1     OUR WORD
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3 Convincing 
         Advantages
NEURO MARKETING  

YOUR MONEY YOUR HOME YOUR WAY

THERAPEUTIC  
TO PAIN

Ygrene gives you access to 
funds locked in the value 
of your home that seemed 
out of your reach.

Ygrene provides a solution 
for you to create a home that 
is more comfortable, safer 
and can save you money.

Ygrene overcomes the  
often stressful, time 
consuming and uncertain 
process of securing loans 
from traditional banking 
sources.

ORIGINAL TO US

Only Ygrene is committed 
to making home  
improvements for energy 
efficiency and climate 
resiliency more inclusive 
for everyone.

At Ygrene, we work to 
make sure you get more 
than just financing. We 
want to make sure you get 
the home improvement 
that you really want, need 
and feel good about. 

Ygrene is more than just 
a financial transaction, 
and more than a home 
improvement, it’s a way to 
improve your home that 
offers true peace of mind. 

PROVABLE 

Thousands of people  
in your community  
are thrilled with the  
experience of financing 
their home improvements  
with Ygrene.

A wide range of eligible 
improvements and reliable, 
Ygrene certified contractors 
ensure your home  
improvement gets done 
and makes a positive  
difference in your home.

Ygrene is more than just a 
financial transaction, it’s a 
way of making improve-
ments to your home that 
offer true peace of mind.

Engage the brain to trigger the buy. That’s the basic idea behind  
Neuro Marketing. It’s a way of communicating that connects with  
the parts of our brain most likely to trigger a response. The more  
subconscious parts of the brain that react to pain, threat and fear 
elimination. To develop effective messaging, Neuro Marketing  
focuses on the three convincing advantages. Ours are listed below, 
and they guide the Ygrene messaging by reminding us to lead  
with the challenge our customers face first in all of our customer  
acquisition communications.

SECTION          1     OUR WORD
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Brand Value Statement:
Ygrene makes it easy, accessible and afford-
able to finance the home improvements you 
want and need most.

Mission Statement:
By removing the barriers to financing 
property improvements, Ygrene improves 
people’s lives and contributes to a healthier 
environment for everyone.

Vision Statement:
By making property improvement financing 
more inclusive and innovative, Ygrene will 
become the most recognized and respected 
name in the industry.

STRATEGIC BIG IDEA 

Imagine What 
           You Can Do

MANTRA:
Your home. It’s a place of comfort, togetherness and, quite likely, 
your most precious investment. 

Which is why, here at Ygrene, we take a more personal and inclusive 
approach to financing home improvements for energy efficiency and 
climate resiliency. 

First, we make it more accessible, by removing the traditional barriers 
to financing. Qualification is based on your home value, not credit 
scores or employment history. Then we make the process easier 
than ever before, with a complete solution.

From simple, intuitive online tools, to personal, there-when-you-
need-us-every-step-of-the-way live customer support. We offer the 
security of local government approval and industry-leading consumer 
protections. 

And finally, we give you direct access to trusted, Ygrene-certified  
contractors. 

And we do all these things to make your life a little better. So all you 
have to do is imagine.

Imagine powering your home from the sun. Imagine the comfort  
of central air or the security of new doors and windows. Imagine your 
property value going up and your utility bills going down. Imagine 
a safer, healthier, more efficient and valuable home for your family, 
and a healthier environment for everyone.

In fact, pretty much anything you can imagine…you can, with Ygrene.

SECTION          1     OUR WORD
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Positioning 
          Statements

STAKEHOLDER POSITIONING STATEMENTS

RESIDENTIAL

For homeowners looking to make their houses more comfortable, secure, 
valuable and efficient who want, or need, a way around the burdensome  
obstacles inherent in traditional home improvement financing options.

Ygrene is a more inclusive, there-when-you-need-us solution to financing 
home improvements for energy efficiency and climate resiliency that offers a 
fast and affordable way to finance the home improvements that improve their 
lives unlike traditional financing sources that often require insurmountable 
barriers to approval.

COMMERCIAL

For commercial property owners who want to increase the value of the  
property by making energy efficiency and climate resiliency upgrades  
and improvements.

Ygrene is a fast, affordable, there-when-you-need-us solution to financing 
improvements to the property you care about that offers the ability to retain 
capital and improve cash flow; while reducing costs unlike traditional financing 
sources that require cash outlays and personal guarantees.

CONTRACTOR 

For property improvement contractors who want increased leads and project 
starts in energy efficiency and climate resiliency. 

Ygrene is a there-when-you-need-us financing solution with a shared sense 
of integrity that offers your customers a fast and affordable way to finance 
the home improvements that make their lives better; unlike traditional financing 
sources with barriers that can stall or prevent project starts.

GOVERNMENT

For government officials in local municipalities who want low risk ways  
to stimulate the local economy and meet energy efficiency and  
conservation goals. 

Ygrene is a highly-rated financing solution for energy efficiency and climate 
resiliency property improvements that offers the highest consumer protections 
and disclosures for financing property improvements that generates jobs and 
lowers energy usage unlike traditional financing sources with barriers that 
exclude much of the local community.

EMPLOYEE

For current and prospective Ygrene employees who want to find a personally 
inspiring and fulfilling career.

Ygrene is a fast-growing company committed to improving individual lives 
and the health of the whole planet by removing the barriers to financing 
energy efficiency and climate resiliency property improvements that offers an 
exciting career path where you can help people and be a part of a revolution 
that is changing the world one clean energy project at a time.

SECTION          1     OUR WORD
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Logos
We have two main logos and each is used for different purposes 
depending on the audience. The PACE Program logo should only  
be used when talking to a customer (PO or Contractor) about our 
PACE program. The Corporate logo should be used when talking  
to investors, GR, PR and employees about the company.

The Ygrene Corporate Logo 
Can be used in full color, PMS 425, and reversed.

The YgreneWorks PACE Program Logo
Can be used in full color, PMS 425 and reversed.

Whitespace:
Clear, straightforward communication is a big part of the Ygrene 
brand. To that end, let’s give the logo a little room to breathe. Make 
sure that you have at least .25” worth of white space around all sides 
of the logo and you should be ok. Simple, see?

(See WORK section for more examples)
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Other PACE program logo treatments allow us to directly  
address and call attention to a specific base of customer  
or area of business.  

for solar for commercial for your communityfor contractors

YgreneWorks for Logo Treatments 
Can be used in full color, PMS 425 and reversed.

Ygrene “Y” Logo Treatments 
Can be used in full color, PMS 425 and reversed. This mark should be used when  
there is no space to use the original logo and in some cases, as a branding detail  
on collateral materials.

For Commercial

For Contractors

How NOT to Use Logos 
Do not stretch, change font size, use non brand colors, or in any way alter the logo.

Logos

(See WORK section for more examples)
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Color
A color palette allows Ygrene to stand out from our competitors.  
The core colors must be prominent. Secondary colors should only be 
used as a  highlight. This will allow our materials to be cohesive and 
show our brand.

Core Color Palette

PMS 382

White

PMS 2955

PMS 877 (Silver)

PMS 425 80% 60% 40% 20% 10%

Secondary color 
palette currently 

under construction. 



SECTION          2A  OUR STYLE: DESIGN GUIDELINES

  BRAND GUIDELINES  |   15

Typography
Our company headline font is Helvetica Bold. Our main font for 
secondary and tertiary copy is Gotham, the main styles we use 
are “Gotham Light” and “Gotham Medium.” The main colors for 
copy use are gray and blue. Green is reserved for main headers 
that go in front of blue/ gray backgrounds, call out boxes using 

“Gotham Medium” and other dark backgrounds where the copy 
will be easy to read. The general rule is to use Helvetica for  
headlines in web or print and Gotham for body copy. 

Gotham – Light, Medium

Helvetica Bold – Main Headine Font

Supporting/Introduction Statement

Pull Out Quotes

ABCDEFGHIJKLMNO 
PQRSTUVWXYZ

abcdefghijklmno 
pqrstuvwxyz

ABCDEFGHIJKLMNO 
PQRSTUVWXYZ

abcdefghijklmno 
pqrstuvwxyz

Content paragraph to be  
set in Gotham Light.  
PMS 2955, 14pts. 

“ Pull out quotes to be  
set in Gotham Medium.  
PMS 2955, 14pts”
-  Persons Name/Title (Gotham Light 11pts)

“ Quotes can be set in secondary 
colors to call attention to them”
-  Persons Name/Title (Gotham Light 11pts)

Subhead Level 2

Subheads to be set in Gotham Medium.  
PMS 2955, 9.5pts

Body Copy Style 

Main copy paragraph to be  
set in Gotham Light. PMS 425, 9.5pts

Helvetica 
bold headline 
font

(See WORK section for more examples)
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Presentation Branding
Depending on the audience, the look of our PPT templates varies. 
See below for sample templates.

Corporate PPT Contractor PPT
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Sales Branding
Below are examples of some of our current sales collateral. These 
samples demonstrate the standards discussed on previous pages. 
All sales collateral should align with these pieces.

Ygrene has partnered with your city or 
county to bring you YgreneWorks™—an 
award-winning, no money down property 
assessed clean energy (PACE) financing 
program that can be used for a wide 
variety of energy efficiency, renewable 
energy, hurricane protection and electric 
vehicle charging station upgrades.

Save energy. Improve your comfort. 
Increase the value of your property. Now is 
the time to make the home improvements 
you’ve been dreaming about. 

Ask your Ygrene Certified contractor for 
more information today!

n    No Money Down

n    100% Financing

n     Based on Available Home Equity 

n     No Payments for Up to 29 Months 
with ExtendPay1

Energy Efficiency and 
Hurricane Protection 
Financing Made Easy

1Subject to underwriting guidelines and approvals; deferral of first payment depends on date of funding; ExtendPay is subject to availability. 2According 
to Residential Energy Services Network, the market value of a home increases by $20 for every $1 decrease in annual energy costs (www.resnet.us). 
3Property taxes are legally transferable upon sale, however, mortgage lenders may require full repayment of the special tax upon sale or refinancing.

It's Simple  
to start saving now

Apply through your 
certified contractor

Select your terms, 
sign your financing 

documents

Complete your efficiency 
or hurricane protection 
upgrades, we pay your 

contractor

Make payments 
through your 

property taxes

for homeowners

What is YgreneWorks?
Ygrene Energy Fund’s award-winning YgreneWorksTM program provides 100 percent, no money down property 
assessed clean energy (PACE) financing for energy efficiency, renewable energy and water conservation 
improvements to residential, multifamily, commercial, industrial and agricultural buildings. Payments are 
conveniently repaid through property tax bills. 

What is PACE financing?
Named one of the top 20 “world-changing” ideas by Scientific American magazine, PACE is a simple and 
effective way to pay for a wide range of energy efficiency, renewable energy and water conservation upgrades 
to buildings. Payments are incorporated into and repaid as part of a special tax added to the property’s tax bill 
and repaid with terms of up to 30 years, depending on service area and type of improvement. PACE financing 
may transfer with the property upon sale. Property taxes are legally transferable upon sale; however, mortgage 
lenders may require full repayment of the special tax upon sale or refinance. State and local governments 
approve PACE financing for their communities to help create jobs, promote economic development and protect 
the environment. 

While PACE programs are enabled by state legislation and must be approved by your local government, 
YgreneWorks is not a government program.

What kinds of projects can be financed using YgreneWorks? 
Hundreds of eligible improvements (and associated installation costs) qualify. Some of  
the most commonly financed projects are qualified solar systems, energy-efficient heating and air conditioning 
systems, windows, doors, roofing, insulation and duct work, pool pumps, water heaters and water-saving 
upgrades. 

What is Ygrene Energy Fund? 
Ygrene Energy Fund, a private company based in Santa Rosa, California, is the nation’s leading provider of 
residential, multifamily and commercial PACE financing. Through its award-winning YgreneWorks program, 
Ygrene is committed to making it easy for property owners to invest in their future and a healthier environment. 
Over the next five years, YgreneWorks is expected to create tens of thousands of jobs and invest billions of 
dollars into local economies.   

What is Golden State Finance Authority?
Golden State Finance Authority (GSFA) is a California public entity and agency (formerly known as California 
Home Finance Authority). As a joint powers authority (JPA) formed under California state law, GSFA has the 
power to form PACE special districts consisting of member counties and cities that unite to fulfill the goals of 
the JPA. By the unanimous vote of its 33 member counties, the GSFA board of directors formed a statewide 
PACE district through which the YgreneWorks PACE financing program operates in California.

What are the benefits of joining GSFA?
By joining GSFA, cities and counties can achieve the many benefits of PACE —economic development,  
job creation, environmental sustainability goals—without taking on the district formation and administrative 
oversight associated with operating a PACE district. For property owners, especially larger commercial 
participants, the potential for improving their facilities across the state using a single financing program  
is very attractive. Contractors appreciate the ability to bring YgreneWorks financing to customers in their  
local service areas.

How does YgreneWorks benefit my community?
YgreneWorks allows cities or counties to bring best-in-class PACE financing to constituents by providing 100 
percent, no money down project funding with some of the lowest rates and fees to residential, multifamily, 
commercial and agricultural property owners. Not only does YgreneWorks ensure property owners have greater 
choice in energy efficiency, renewable energy and water conservation financing options, it also has the potential 
to generate more local green jobs, stimulate local economies and help achieve mandated CO2 reduction targets, 
producing a safer, healthier environment for everyone.

for your community

Frequently  
Asked Questions

California

Gateway Center 
Case Study

Gateway Center 
Chula Vista, CA
90% Solar Powered

Downtown Chula Vista’s landmark Gateway Center 
is the city’s first and largest commercial project 
to invest in solar energy using the Clean Energy 
Chula Vista (PACE) program. Backed by more 
than $1.3 million in Ygrene PACE financing, owners 
of the five-story business center completed the 
successful installation of 1,054 Sun Power rooftop 
solar panels (15 inverters) generating 344+ kW of 
power in early 2015. Solar now supplies 90% of 
the power required by building management and 
tenants, resulting in an expected 40% reduction in 
energy costs annually.

“It’s very gratifying to see a solar project of this 
magnitude come together and will certainly be an 
asset to the building, its tenants and the community 
as a whole. It’s my desire to see this project become 
the catalyst for many future projects in the South 
Bay area.” 

–   Jim Pieri, President Mountain West Real Estate  
and Gateway Center owner

$1.3 million  
PROJECT VALUE

40% 
ENERGY SAVINGS 

Clean energy solar array financed through Ygrene— 
the leading commercial and multifamily PACE provider 
in the U.S.

“Projects like this are key to reaching our 
environmental goals and ensuring clean air for 
current and future generations.” 

–   Mary Casillas Salas, Mayor of Chula Vista

© 2016 Ygrene Energy Fund. All rights reserved. 

YgreneWorks.com | 855.965.7283
40012-FL-12-16

How does PACE fi nancing appear on property tax bills?
Repayment of YgreneWorks property assessed clean energy (PACE) fi nancing is accomplished through 
a special voluntary non-ad valorem assessment that appears as a line item on property owners’ annual 
property tax bills. PACE fi nancing payments are approved under Florida State Statue 163.08, which was 
created to provide an alternate method of fi nancing energy e�  ciency, renewable energy generation and 
wind resistance property improvements. The special assessment constitutes a continuing lien on the 
property (with the same priority as county taxes). While PACE programs are enabled by state legislation and 
must be approved by local government, YgreneWorks is not a government program.

SAMPLE PROPERTY TAX BILL (This is a mockup for illustrative purposes only.)

Can the annual payment be added to an escrow account?
PACE fi nancing payments can be added to a mortgage escrow account, but this does not happen 
automatically. To increase escrow account reserves, property owners must contact their mortgage 
lender or servicer and provide them with a copy of the fi nal closing statement from Ygrene. 

Your Annual Payment

Ygrene PACE and Your 
Florida Property Taxesfor contractors

Missouri

Increase your project pipeline.  
Boost your bottom line.

Ygrene is out to change the world—one YgreneWorksTM project at a time. 
That’s why we invest time and resources into building a high quality, 
customer-oriented network of Ygrene Certified Contractors. We provide 
the training, tools and resources you need to deliver a cost-effective 
energy efficiency and renewable energy financing option to property 
owners. 

Visit ygreneworks.com/contractors-register to learn how to become a 
Ygrene Certified Contractor, today.

Complete our 
training and 
become part  
of the Ygrene 
Certified 
Contractor 
network.

Call us while you’re with 
your customer, and we’ll get 
them preapproved in 30 
minutes or less. We help you 
get projects started and 
finished—quickly and easily.

Our 100% financing and 
longer terms help you scope 
and scale up projects, so 
your customers can 
maximize their energy 
efficiency and savings.

Become part of  
the Ygrene Certified 
Contractor network and 
to build your business.

Timely Payment

Close Larger Projects

Contractor Training and Certification 

Our training will help you feel confident about representing YgreneWorks 
to residential and commercial property owners.

n   In person, individual training We’ll assign you a regional account 
manager for one-to-one training on our web portal, proposal tool, sales 
and more.

n   Webinars We’ll provide program feature updates, software tutorials and 
spend time answering your questions.

n   Ongoing support We’ll stay in regular contact and provide the 
mentoring and support you need to succeed.

Ygrene Certified

Register and get 
connected to a 
Regional Account  
Manager in your 
area.

Kickstart your energy 
sales and boost your 
business with our 
comprehensive suite 
of resources.

Funding is fast, 
efficient and  
easy no matter  
the size or 
complexity of  
your project.

We pay you direct  
and on time with fast 
funding—every 48 hours.

It Pays to be  
Ygrene Certified

1 2 3 4

Fast Approvals

Now serving  
the City of  
St. Louis

10000-FL-2-17

ROOF
INSTALLATIONS

HURRICANE
PROTECTION

ENERGY 
EFFICIENCY

WINDOWS
AND DOORS

■   100% Financing, No Money Down
■   Based on Available Home Equity
■    No Payments for Up to 29 Months 

with ExtendPay1

■   Low Fixed Payments2

 1  Subject to underwriting guidelines and approval; fi rst payment depends 
on the time of funding and the customer choosing ExtendPay. FL 
residential customers only.

2  Property owners must contact their mortgage lender or servicer to set 
up monthly payments through an escrow account; otherwise annual (or 
semiannual) payments are made directly to the County Tax Collector.

100% Financing 
for Home 
Improvements

Apply and 
sign fi nancing 

documents

Complete your 
improvements, we pay 

your contractor

Make payments 
through your 

property taxes

It's Simple 
to start saving now

Your Home Depot specialist:

<Fist Name> <Last Name>
<XXX.XXX.XXXX>

© 2017 Ygrene Energy Fund. All rights reserved. 

1 Subject to underwriting guidelines and approvals; deferral of first payment depends 
on date of funding; ExtendPay is subject to availability.

10005-CA-A-4-17

100%
FINANCING FOR
ENERGY EFFICIENCY
IMPROVEMENTS
NO PAYMENTS FOR
UP TO 29 MONTHS
WITH EXTEND PAY1

n  No money down

n  Flexible terms up to 30 years

n  Based on available home equity

LOGO

Call Today 
<XXX.XXX.XXXX> 

<Name><Last> 
<3 main improvements> 

<License Number>
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Government  
    Relations Branding
Below are examples of branded marketing collateral for Government 
Relations. As you can see, these samples look a bit different from 
other samples. The main color palette used for Government Relations 
is gray and green. However, there may be some instances where we 
use blue. This is because some government-facing materials are also 
used as customer-facing material.
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Contractor Management 
and Oversight

Contractor Management

Close to 2,000 actively engaged contractor companies are trained and certified to 
represent Ygrene’s Programs across California.

To maintain Ygrene Certified Contractor status, contractors must:

n   Register, undergo verification and remain in good standing with active licensing 
and classifications, bond coverage, workers compensation and any corresponding 
liability insurance coverage through the Contractors State License Board (CSLB)

n   Maintain a reasonable level of consumer feedback that reflects positively on sites 
such as Better Business Bureau, YELP, Angie’s List and other consumer review 
platforms

n   Attend ongoing trainings with their assigned Regional Account Manager (RAM)

n   Maintain proficiency with Ygrene’s project management and tracking system

Active Certified Contractor Companies

8   |   YGRENEWORKS GSFA PACE PROGRAM ANNUAL REPORT 2016

1 Contractor means a licensed Ygrene Certified Contractor. 

1.  COMPANY LOYALTY: As an employee of Ygrene Energy Fund, my priority is to ensure all Ygrene 
requirements are met. Only then can the needs of the contractor be considered.

a. I will treat all fellow Ygrene employees with courtesy and respect at all times.

b.  Following Ygrene’s policies and procedures and helping my colleagues to do the same is of utmost 
importance. I understand that exerting undue pressure on internal staff with regard to speed of approval 
or underwriting decision making is detrimental to the company and will not be tolerated. 

2.  CONTRACTOR1 CODE OF CONDUCT: As a contractor liaison, it is my responsibility to be completely 
familiar with the requirements listed within the Contractor Code of Conduct. Furthermore, I will:

a.  Train to the Contractor Code of Conduct when I engage with the contractor and in my continued 
interactions as the relationship develops:

b. Be vigilant toward contractors’ adherence to the Code of Conduct;

c.  Report violations of the Contractor Code of Conduct to Ilan Gleiser, Chief Risk Officer at  
ilan.gleiser@ygrene.us;

d.  Enforce consequences of contractor violations of the Code of Conduct as directed by the Chief  
Risk Officer.

3.  CONSUMER PROTECTION: Ygrene Energy Fund is committed to consumer protection. I must be 
conversant in Ygrene’s consumer protection policies and have a front-line responsibility to put consumer 
protection first with property owners, contractors, and other relevant parties. Specifically, I will be vigilant 
against the following behaviors on the part of contractors and undertake the necessary and required 
actions to report these behaviors as stated in 2(c) above:

a.  Overpricing/Price Gouging/pursuing projects that don’t result in a reasonable measure of property 
owner ROI;

b. Discovering a pattern of any contractor maxing out property owner project eligibility;

c. Including or adding ineligible measures to any contract;

d. Hiding work in contracts or masking them by pricing into other eligible measures;

e. Neglecting to provide property owner with CSLB license number of contractor completing the work;

f.  Failure to generate an actual contract and instead, asking property owner to sign or agree to consider 
as a contract, estimates, quotes, proposals or the like, and representing them as contracts to Ygrene for 
approval and payment;

g. Failure to itemize contracts by eligible measure and price per itemized measure;

h. Misrepresenting taxation implications of PACE financing, including but not limited to:

I. Neglecting to disclose increased property tax repayment obligations, and/or

II.  Neglecting to disclose property owners required vote to tax levy, and the recordation of a voluntary 
special tax lien on the property or, in Florida a special assessment;

i.  Misleading guidance regarding lien transferability or neglecting to disclose that the property owner may 
have to pay off the tax lien upon sale or refinance; 

j.  Misleading estimates of energy or monetary savings or promises of same. All savings estimates should be 
clearly communicated as estimates only, and any assumptions should be disclosed; 

k.  Misleading or deceptive practices with respect to any consumer who may not understand the 
transaction due to mental health issues, lack of competency or language barriers;

Regional Area Manager 
Code of Ethics

 As an employee of Ygrene Energy Fund, my priority is to ensure all Ygrene 
requirements are met. Only then can the needs of the contractor be considered.

a. I will treat all fellow Ygrene employees with courtesy and respect at all times.

Following Ygrene’s policies and procedures and helping my colleagues to do the same is of utmost 
importance. I understand that exerting undue pressure on internal staff with regard to speed of approval 
or underwriting decision making is detrimental to the company and will not be tolerated. 

 CODE OF CONDUCT: 
familiar with the requirements listed within the Contractor Code of Conduct. Furthermore, I will:

Train to the Contractor Code of Conduct when I engage with the contractor and in my continued 
interactions as the relationship develops:

b. Be vigilant toward contractors’ adherence to the Code of Conduct;

© 2016 Ygrene Energy Fund. All rights reserved. 
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for homeowners

Program Disclosures 
Certification

At Ygrene we are dedicated to providing property owners with a high quality customer oriented experience. 
That’s why we invest in a network of independent contractors that are licensed and bonded by CSLB and 
trained and certified by Ygrene. Ygrene Certified Contractors are committed to providing detailed information 
about the YgreneWorks program and benefits to ensure that property owners have a clear understanding of 
their financing. To assist in this process, please review these statements with your contractor and sign below to 
confirm that each one has been explained to your satisfaction.

1.  CONTRACTOR provided you with a complete set of PACE Program Documents and instructed you to contact 
Ygrene directly with any PACE Program financing questions.

2.  CONTRACTOR made no guarantees regarding energy and/or monetary savings as these vary and depend 
upon project type and usage.

3.  CONTRACTOR provided you with a copy of a fully executed contract for your project that included a three 
day right to cancel form.

4. CONTRACTOR provided you with his/her Contractors State License Board (CSLB) license number.

5.  CONTRACTOR informed you that only PACE eligible improvements may be financed through the 
YgreneWorks program and confirmed this by showing you the Ygrene Eligible Improvements and Guidelines. 

6.  CONTRACTOR explained to you that payments are due annually (or semi-annually) and made directly to 
the County Tax Collector; and, contractor explained that if you want to make payments through an existing 
mortgage impound account (or set one up for this purpose), you must contact your mortgage lender or 
servicer about increasing your monthly impound amount.

7.  CONTRACTOR explained that neither contractor nor Ygrene provides tax advice and contractor directed you 
to consult with your tax advisor if you have questions about the potential tax benefits of PACE financing.

8.  CONTRACTOR explained the following regarding your financing payments: payments are made through a 
special tax added to your property taxes, property taxes are secured through a continuing lien levied against 
your property, such lien may transfer upon sale or refinance, but not in every circumstance. You may have 
to pay the lien at the time of sale or refinance and directed you to please contact your lender for further 
clarification.

9.  CONTRACTOR reviewed in detail all non-project related fees associated with your YgreneWorks financing 
agreement including, but not limited to pre-payment fees.

10.  CONTRACTOR explained that while your credit score does not determine eligibility, Ygrene does pull your 
credit to determine if you meet eligibility criteria.

Property Owner Signature                Date

I certify that I have read and understand the Ygrene Property Owner Disclosures.

I certify that I have reviewed the Ygrene Program Disclosures with the property owner.

Contractor Signature               Company                           Date
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At Ygrene we are dedicated to providing property owners with a high quality customer oriented experience. 
That’s why we invest in a network of independent contractors that are licensed and bonded by CSLB and 
trained and certified by Ygrene. Ygrene Certified Contractors are committed to providing detailed information 
about the YgreneWorks program and benefits to ensure that property owners have a clear understanding of 
their financing. To assist in this process, please review these statements with your contractor and sign below to 
confirm that each one has been explained to your satisfaction.

1. CONTRACTOR provided you with a complete set of PACE Program Documents and instructed you to contact 
Ygrene directly with any PACE Program financing questions.

2. CONTRACTOR made no guarantees regarding energy and/or monetary savings as these vary and depend 
upon project type and usage.

3. CONTRACTOR provided you with a copy of a fully executed contract for your project that included a three 
day right to cancel form.

4. CONTRACTOR provided you with his/her Contractors State License Board (CSLB) license number.

5. CONTRACTOR informed you that only PACE eligible improvements may be financed through the 
YgreneWorks program and confirmed this by showing you the Ygrene Eligible Improvements and Guidelines. 

6. CONTRACTOR explained to you that payments are due annually (or semi-annually) and made directly to 
the County Tax Collector; and, contractor explained that if you want to make payments through an existing 
mortgage impound account (or set one up for this purpose), you must contact your mortgage lender or 
servicer about increasing your monthly impound amount.

7. CONTRACTOR explained that neither contractor nor Ygrene provides tax advice and contractor directed you 
to consult with your tax advisor if you have questions about the potential tax benefits of PACE financing.

8. CONTRACTOR explained the following regarding your financing payments: payments are made through a 
special tax added to your property taxes, property taxes are secured through a continuing lien levied against 
your property, such lien may transfer upon sale or refinance, but not in every circumstance. You may have 
to pay the lien at the time of sale or refinance and directed you to please contact your lender for further 
clarification.

9. CONTRACTOR reviewed in detail all non-project related fees associated with your YgreneWorks financing 
agreement including, but not limited to pre-payment fees.

10. CONTRACTOR explained that while your credit score does not determine eligibility, Ygrene does pull your 
credit to determine if you meet eligibility criteria.

Property Owner Signature    

I certify that I have read and understand the Ygrene Property Owner Disclosures.

I certify that I have reviewed the Ygrene Program Disclosures with the property owner.

Contractor Signature             Company

1 Contractor means a licensed Ygrene Certified Contractor. 

b. Be vigilant toward contractors’ adherence to the Code of Conduct;

c. Report violations of the Contractor Code of Conduct to Ilan Gleiser, Chief Risk Officer at 
ilan.gleiser@ygrene.us;

d. Enforce consequences of contractor violations of the Code of Conduct as directed by the Chief 
Risk Officer.

3. CONSUMER PROTECTION: Ygrene Energy Fund is committed to consumer protection. I must be 
conversant in Ygrene’s consumer protection policies and have a front-line responsibility to put consumer 
protection first with property owners, contractors, and other relevant parties. Specifically, I will be vigilant 
against the following behaviors on the part of contractors and undertake the necessary and required 
actions to report these behaviors as stated in 2(c) above:

a. Overpricing/Price Gouging/pursuing projects that don’t result in a reasonable measure of property 
owner ROI;

b. Discovering a pattern of any contractor maxing out property owner project eligibility;

c. Including or adding ineligible measures to any contract;

d. Hiding work in contracts or masking them by pricing into other eligible measures;

e. Neglecting to provide property owner with CSLB license number of contractor completing the work;

f. Failure to generate an actual contract and instead, asking property owner to sign or agree to consider 
as a contract, estimates, quotes, proposals or the like, and representing them as contracts to Ygrene for 
approval and payment;

g. Failure to itemize contracts by eligible measure and price per itemized measure;

h. Misrepresenting taxation implications of PACE financing, including but not limited to:

I. Neglecting to disclose increased property tax repayment obligations, and/or

II. Neglecting to disclose property owners required vote to tax levy, and the recordation of a voluntary 
special tax lien on the property or, in Florida a special assessment;

i. Misleading guidance regarding lien transferability or neglecting to disclose that the property owner may 
have to pay off the tax lien upon sale or refinance; 

j. Misleading estimates of energy or monetary savings or promises of same. All savings estimates should be 
clearly communicated as estimates only, and any assumptions should be disclosed; 

k. Misleading or deceptive practices with respect to any consumer who may not understand the 
transaction due to mental health issues, lack of competency or language barriers;

Contractor means a licensed Ygrene Certified Contractor. 

b. Be vigilant toward contractors’ adherence to the Code of Conduct;

Report violations of the Contractor Code of Conduct to Ilan Gleiser, Chief Risk Officer at 

Enforce consequences of contractor violations of the Code of Conduct as directed by the Chief 

 Ygrene Energy Fund is committed to consumer protection. I must be 
conversant in Ygrene’s consumer protection policies and have a front-line responsibility to put consumer 
protection first with property owners, contractors, and other relevant parties. Specifically, I will be vigilant 
against the following behaviors on the part of contractors and undertake the necessary and required 
actions to report these behaviors as stated in 2(c) above:

Overpricing/Price Gouging/pursuing projects that don’t result in a reasonable measure of property 

b. Discovering a pattern of any contractor maxing out property owner project eligibility;

c. Including or adding ineligible measures to any contract;

d. Hiding work in contracts or masking them by pricing into other eligible measures;

e. Neglecting to provide property owner with CSLB license number of contractor completing the work;

Failure to generate an actual contract and instead, asking property owner to sign or agree to consider 
as a contract, estimates, quotes, proposals or the like, and representing them as contracts to Ygrene for 

g. Failure to itemize contracts by eligible measure and price per itemized measure;

h. Misrepresenting taxation implications of PACE financing, including but not limited to:

I. Neglecting to disclose increased property tax repayment obligations, and/or

Neglecting to disclose property owners required vote to tax levy, and the recordation of a voluntary 
special tax lien on the property or, in Florida a special assessment;

Misleading guidance regarding lien transferability or neglecting to disclose that the property owner may 
have to pay off the tax lien upon sale or refinance; 

Misleading estimates of energy or monetary savings or promises of same. All savings estimates should be 
clearly communicated as estimates only, and any assumptions should be disclosed; 

Misleading or deceptive practices with respect to any consumer who may not understand the 
transaction due to mental health issues, lack of competency or language barriers;

Ygrene Certified Contractor 
Code of Conduct

Contractor, for itself and on behalf of its employees, entities, owners, partners, principals, independent 
contractors, subcontractors, third party agents or other affiliated person(s) (individually and in the 
aggregate the “Certified Contractor”) shall perform any sales, installation, advising, construction,  
creative services, digital marketing, lead generation, inspection or any other services for property owners 
(the “Property Owner(s)”) relating to projects with approved financing under Ygrene PACE programs 
(the “PACE Program”) in accordance with the following Ygrene Certified Contractor Code of Conduct:

1. BUSINESS CONDUCT. Certified Contractor shall conduct business with Property Owners on a legal, 
respectful, and ethical basis.

2. IDENTIFICATION. Certified Contractor shall present identification upon initial contact with a Property 
Owner and on any other occasion upon which the Certified Contractor enters Property Owner’s property.

3. NO TAX ADVICE. Certified Contractor shall not provide tax advice to Property Owners relating to any 
aspect of PACE Program financing. If Property Owner inquires about the tax aspects of PACE Program 
financing the Certified Contractor shall direct Property Owners to consult their tax advisor.

4. FINANCE PROGRAM DOCUMENTS. Certified Contractors shall provide Property Owners with a 
complete set of PACE Program Documents as specified by Ygrene. Certified Contractor shall instruct 
Property Owners to contact Ygrene directly with any PACE Program financing questions.

5. COMPLETION CERTIFICATE. Certified Contractors shall furnish a signed Certificate of Completion, 
for counter signature by the Property Owner, only after the project is completed, the Property Owner is 
satisfied and the PACE Program has all documentation it requires to release funds.

6. ELIGIBLE IMPROVEMENTS. Certified Contractors shall complete projects that adhere to eligible 
improvements, in conformance with the PACE Program requirements, at reasonable, market-based prices. 

7. NO UNDUE INFLUENCE. Certified Contractors shall not engage in any unfair, deceptive, or abusive acts 
or practices, or exercise any undue influence that could lead to adverse purchasing, pricing or financing 
decisions, whether or not Property Owners are in protected classes.

8. CONTRACTOR LICENSING. Certified Contractors in California shall hold active and appropriate 
licenses and bonding, and maintain good standing with the Contractor State Licensing Board (CSLB). As 
required by CSLB, Certified Contractors shall also maintain appropriate Worker’s Compensation insurance 
and a minimum of $1 Million in commercial general liability insurance. Certified Contractors in Florida 
shall hold active and appropriate licenses with the Department of Business and Professional Regulation 
(DBPR) and workers’ compensation insurance coverage. All sales persons shall comply with California 
state law by being licensed as Home Improvement Salespersons (HIS).

9. PAYMENT OF SUBCONTRACTORS. Certified Contractors shall timely pay all subcontractors and 
vendors any undisputed amounts due, and shall take all steps necessary to prevent mechanics liens 
from being recorded against Property Owners because of Certified Contractor’s failure to pay any 
subcontractor or vendor.

10. WRITTEN CONTRACT. Certified Contractors shall enter into and abide by a written contract with the 
Property Owner accurately and completely stating all proposed products, services, and prices.

11. BUILDING PERMITS. Certified Contractors shall obtain all required building permits, on behalf of the 
Property Owner and obtain applicable final approval from any authority with jurisdiction over any project 
on which Certified Contractor works.

“I’ve worked in the solar industry for 
over a decade and recently started 
my own company to help meet the 
growing demand for renewables in 
Southern California. Ygrene’s flexible 
and seamless financing process has 
really helped to get my business off 
the ground.”
– Gary Robinson, Blue Star Energy

Contractor Oversight

We have created policies to ensure contractors 
properly inform property owners about the 
YgreneWorks program and that property owners 
have a clear understanding of the details of their 
financing.  

n   Certified Contractor Code of Conduct All 
contractors agree to abide by the Code of 
Conduct or be terminated for non-compliance

n   Program Disclosures Certification All contractors 
agree to review key financial disclosures with 
property owners and affirm that each has been 
explained to their satisfaction

n   Recorded Outbound Calls to Seniors Over 64  
Ygrene performs recorded calls to seniors who are 
over the age of 64 to confirm the contractor has 
properly disclosed the details of their financing

n   Contractor Watchlist Ygrene’s contractor 
compliance process involves maintaining a 
Contractor Watchlist and ensuring all contractors 
are operating properly under the Program
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GSFA Quick Facts

Launched September 2015

GSFA Jurisdiction 209 cities and counties across California

Cost to Participating  
Cities and Counties

None

Projects Completed 11,000+ projects totaling over $306 million in approved  
and completed projects (as of 8/31/16).

Program Impact Statistics 
(estimated)

Jobs Created & Sustained = 4,590

Economic Stimulus = $764 Million

Utility Bill Savings = $611 Million

Megawatts of solar installed: 19.1 Megawatts

GHG/CO2 Emissions Abated: 367,000 Metric tons

Water Conserved: 1.3 Billion gallons 

Property Types Both commercial and residential financing available  
(Single family, Multifamily, Retail, Industrial, Agricultural and Nonprofit)

Minimum Financing $2,500 – Residential & Commercial

Maximum Financing 15% of property value; LTV (including mortgage + PACE) cannot exceed 
100% of property value

Interest Rates Residential: 6.50% - 8.49% 
Commercial: 6.49% - 7.99%        

Rates subject to change.

Financing Terms 5, 10, 15, 20 year terms available in all Ygrene service areas, not to exceed 
useful life of the improvement; 25 and 30 year terms available on certain 
projects in select areas.

Program Website www.ygreneworks.com

2   |   YGRENEWORKS GSFA PACE PROGRAM ANNUAL REPORT 2016

As the pioneer of an innovative green lending 
platform that led to one of the first PACE programs 
in the United States, Ygrene continues to advocate 
for PACE programs across the country, working at 
both the state and national levels to develop and 
build greater awareness of the positive impact of 
this form of energy financing. 

Over the past five years we have developed 
deep expertise in forming, administering and 
funding special tax and special assessment PACE 
districts in California, Florida and Georgia, and in 
originating, financing and supporting customers 
on residential and commercial PACE projects. 
While we are known as leaders in the commercial 
and multifamily PACE marketplace, our residential 
impact comprises 90% of the projects we fund. As 
our business model has evolved over the years, and 
through the combination of a virtually unlimited 
source of capital, a wealth of financial expertise 
and strong relationships with industry leaders, 
we are now in a position to become the leader in 
both residential and commercial turnkey PACE set 
up, administration and financing throughout the 
country. 

Our growth in our home state of California 
continues unabated. This is due in large part to our 
partnership with Golden State Finance Authority 
(GSFA) to make the YgreneWorks Program 
available to every city and county in the state.

GSFA is the public entity overseeing YgreneWorks 
in California. Ygrene acts as the finance and 
administrative body. Ygrene continues to work 
directly with cities and counties outside of the JPA 
to finance and administer local PACE programs. 
Both structures present no risk of liability and 
require no cost or staff time on the part of cities 
and counties.

Overall, Ygrene has successfully partnered with or is 
actively involved in the process of gaining approval 
in over 200 communities, impacting more than 
three-quarters of the state’s population. 

Overview

GSFA Jurisdictions (August 2016)

CALIFORNIACALIFORNIA

OPERATIONAL IN

22.0M population
ON AGENDA 

1.3M population
UNDER REVIEW 

5.4M population
CALIFORNIACALIFORNIA
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Business Model Innovation: 
Energy Effi  ciency Silver, Climate 
Change Business Journal

Edison Award, Best Clean 
Energy Finance Model, Edison 
Universe

Recognition and Awards

Screw Business as Usual Award, 
Virgin Unite with Sir Richard 
Branson, Carbon War Room and 
United Nations Foundation

Certifi cate of Recognition, U.S. 
Department of Energy, Solar 
Decathlon 2013 and XPO
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2016 Goal Achiever 
Better Buildings Challenge 
U.S. Department of Energy

“Ygrene is proud to partner with the 
Department of Energy as an industry leader 
and 2016 Goal Achiever by unlocking 
hundreds of millions of dollars in energy 
savings for the Better Buildings Challenge 
program.” 

-  Stacey Lawson
Executive Vice Chairman

Financial Ally, Better 
Buildings Challenge, U.S. 
Department of Energy

Commitment to Action, 
Clinton Global Initiative
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energy efficiency financing made easy

YgreneWorks PACE Program Annual Report

Golden State  
Finance Authority

September 2016

energy efficiency financing made easy

YgreneWorks

2017 National  
PACE Program Overview

Traction
and Impact
Nationwide 
March 2017

Traction
and Impact
California 
March 2017

Traction
and Impact
Florida 
March 2017
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Campaign Collateral 
FOR 2017
This collateral should be used for all campaign tactics; outdoor  
collateral and indoor collateral.
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Integrated Campaign       
             Landing Pages
The landing pages for our integrated campaigns should always  
align with the branding we’re presenting to our audience.



 2B: 
Editorial   
    Guidelines
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2B  OUR STYLE: EDITORIAL GUIDELINES

The Ygrene Voice
Our communications reflect the quality we 
deliver to our customers and represent the 
core ideas that define Ygrene. What we say 
is equally important as how we say it. The 
following sections will help you understand, 
recognize and implement the Ygrene voice 
across all our communications. 

 

The Ygrene Voice is:

• Empathetic – At Ygrene, we understand the 
challenges our customers face, and we have 
the proven expertise to help them find relief. 
Our tone of voice should reflect a sense of 
empathy and knowledge about what they are 
going through. And our examples and case 
studies should reinforce how we’ve  
overcome those obstacles for people like them.

• Helpful – At the core of the Ygrene brand 
are people helping people imagine what they 
can do to make their homes more comfortable, 
safe, valuable and efficient. Our tone of voice 
should reflect that genuine sense of compas-
sion, consideration and sense of being with 
you all the way and there when you need us.
Not: passive, reactive, directive

• Authentically Human – Ygrene marketing 
tells the story of real people who found a 
way to improve their homes in ways they 
could only imagine. To be consistent, and 
believable, our voice should stay personal, 
friendly and conversational.
Not: Too technical, formal, complex

• Refreshingly Forthright – Financial transac-
tions can be intimidating. So, a key part  
of the Ygrene tone of voice is to keep things 
simple and straightforward and always with 
full disclosure. Our goal is always to help 
people understand everything so they can  
be comfortable with the process and  
the product. 
Not: Confusing, full of legal-ease and  
fine print

• Inclusive – Ygrene removes the barriers  
that prevent many people from being able 
to afford the home improvements they want 
and need. Our communications should reflect 
that same sense of welcoming openness to 
anyone. In how we speak, and who we speak 
to, keep in mind the wide range of people 
who turn to Ygrene for help in making their 
home improvement dreams a reality.
Not: Patronizing, aloof, boastful

• Enabling – Finally, and probably the most 
fun, Ygrene works hard to make sure people 
get the home improvements they really want, 
need and feel good about. Our tone of voice, 
and our overall attitude should embrace and 
celebrate that sense of empowerment that 
we offer people. 
Our favorite word to say is “yes.” Because our 
favorite thing to do is give people the power 
to imagine what they can do. 
Not: Money-focused, or heavy on financial 
terms or qualification terms 

Do:
• Write from the perspective of meeting  
customer needs first. It’s about them and 
their home improvement first and foremost. 
Remember, Ygrene is a means to an end, and 
that end state—a home that is more comfortable, 
safe and energy efficient—should be  
the focus.

• Write like a person talks. Be conversational 
in tone and simple in descriptions. 

• Be honest. Be frank and clear about what 
we offer and how it works. 

Don’t:
• Forget to stay within our tone of voice.  
It’s easy to fall into a habit of just explaining.

• Talk only about what Ygrene does. Start 
from a position of what our customers want 
and do.

• Recite talking points when you can find  
a real, conversational way to say things.

SECTION          
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Ygrene speaks in a voice that is direct and 
helpful, with an authentic understanding of 
the challenges faced by our customers.  
To that end, be sure to focus first on the 
“why” they need Ygrene, so customers 
understand that we feel their pain and can 
provide relief. In many cases, we use our 
customers’ actual words. This is a great way 
to deliver the need we resolve for them.

The Ygrene voice as spoken by  
our customers:
“Every time it rained, we worried that  
our roof would leak. Ygrene helped relieve 
that stress.”

Not the Ygrene voice as spoken by  
our customers:
“We were looking for a way to finance our 
new roof.”

Voice and  
       Examples In Copy

THE YGRENE VOICE NOT THE YGRENE VOICE

Unleash the power of solar financing for  
your business. 

The power of solar will be unleashed on your 
business. (passive voice)

The sun works for us now.
It is nice to have the sun’s rays working to deliver 
energy to Florida’s homes. (wordy)

Ygrene and Soligent have teamed up to bring you 
exclusive pricing on solar equipment and materials 
with YgreneWorksTM ExpressPay.

Ygrene offers incredible financing programs to help 
you save money. (unbelievable)

Ask your Ygrene Certified contractor  
for more information. 

Ygrene has a network of certified contractors that 
are trained to work with the parameter of Ygrene 
financing program. (explanatory)

We provide the training and tools you need  
to deliver a cost effective renewable energy  
financing option to property owners. 

The training and tools are provided by Ygrene  
to deliver a cost-effective financing option to  
property owners. (passive voice, only speaks to 
saving money)

EXAMPLES OF CORRECT/INCORRECT VOICE:

SECTION          
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Tagline and Usage
Current Tagline: 
Imagine What You Can Do. 
At the foundation of the emotional connection 
with our stakeholders is our tagline, and 
Strategic Big Idea: Imagine what you can do. 
It serves as a reminder to people that Ygrene 
removes the barriers to home improvement 
financing in a way that frees them to enjoy 
the fun part of home improvement – getting 
excited about all the ways you can now 
make your home more safe, comfortable and 
energy efficient. See Page 8 in this book for 
additional information about our Strategic 
Big Idea.

Overall Usage:
Our tagline is an Emotional Benefit Call To 
Action. That means it speaks to an emotion 
that people feel once they understand the 
rational benefits of Ygrene. For that reason, 
Imagine what you can do. should only be 
used in the context of a piece of commu-
nications that delivers key Ygrene rational 
benefits. As a general rule, it should not be 
used in places where no additional benefits 
of Ygrene are presented.  

Example: 
The Avilas found a better way to finance 
their home improvements. Imagine what  
you can do. 

In Copy:
Headlines:
Always consider using our tagline as a  
payoff to a benefit-driven headline. 

Example: 
• Headline: Now there’s a better way to  
finance home improvements.

• Subhead or Logo Lock-up:  
Imagine what you can do.  

Body Copy: 
Our tagline can be used to bring our  
Strategic Big Idea into benefit-driven copy. 

Example: 
We do all these things to make your life a 
little easier. So all you have to do is imagine 
what you can do. 

In Design:
Our tagline can be used in a variety of ways, 
and is not always required as part of a logo 
lock-up. As a pay-off line to benefit-driven 
headlines, it can also be used as a subhead 
or secondary line.

Examples:

In other cases, it can be used in lock-up form 
with the logo.

(See WORK section for more examples)

The Allens found a better way to finance their hurricane protection improvements. 
IMAGINE WHAT YOU CAN DO.
Here at Ygrene, we hope you weathered the recent storms safely. Now more than ever, we’re here 
to help Floridians find an easier, more affordable way to finance improvements to make their homes 
safer, more comfortable and energy efficient. Ygrene is a great new way to finance a wide variety 
of improvements that can help stormproof your house while lowering homeowner  
insurance rates and energy bills.

Your home has been prequalified for up to XXXX which can be used for hundreds  
of eligible improvements including:

• Roofs
• Impact Windows & Doors
• Storm Shutters
• Stationary Home Standby Generators 
• Air Conditioning Systems
• Solar Panels
• & Many More

You’ll be joining thousands of local homeowners using Ygrene to finance home improvements.  
Plus, the Ygrene program could not be easier.

• 100% no money down financing
• Eligibility based on home equity
• No payments for up to 17 months1 
•  Work is performed by certified contractors who won’t get paid until the project is completed

Call 888.723.2062 or visit ygrene.com/imagineallenshills today

Sincerely,

The Ygrene Team

1Subject to underwriting guidelines and approvals; timing of first payment depends on date of funding; interest shall accrue during entire 
deferred payment period.

The Allens

The Millers found a better 
way to finance their hurricane 
protection improvements.

Imagine what you can do.

ROOFS WINDOWS ACDOORS SOLAR & MORE

The Millers
FT LAUDERDALE

SECTION          
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ATTRIBUTE WORD CHOICE EXAMPLE

Empathetic Relief, enable, remove obstacles, your home, your money, your way
From customer: worried, needed, stuck

Authentically Human Credible, trustworthy, true, pure, original, personal

Refreshingly Forthright Candid, aboveboard, frank, direct, sincere

Inclusive Embracing, comprehensive, broad, widespread

Enabling Permitting, make possible, provide means, facilitate, 
implement, empowering

Appropriate 
       Style and Tone
Sometimes your messaging will be about a 
high-level business issue; other times it will 
drill down to more specific information about 
products and services. 

However, in each case, be sure to follow the 
“Neuro First Approach”

• Set the Pain

• Establish the Threat

• Provide the Relief

• Prove that you’ve done it for others  
 with the same pains and threats.

 Challenge yourself to use words that  
embody the ideas of being: 

 1.  Empathetic

 2. Authentically Human 

 3. Refreshingly Forthright

 4. Inclusive

 5. Enabling

SECTION          
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Primary Audiences:
Homeowners: Anxious about rejection from  
traditional loans and complexity and risks  
of large financing. Driven by saving money 
and finding comfort, security and value in 
their home. 

Commercial Property Owners and Managers: 
Driven by maximizing investment and  
income from property. Looking for alternative 
forms of financing.

Contractor Network: Seek qualified leads 
and value adds that offer new ways to support 
their business. Their business is built on 
trusted relationships with subcontractors, 
suppliers, financers, etc. 

Government Partners and Electeds:  
Motivated by constituents to add jobs  
and promote economic stimulus and  
meet clean energy goals. Concerned that  
endorsed products have sufficient consumer 
protections.

Value Proposition:
A value proposition is a clear statement that 
explains how a product solves customers’ 
problems or improves their situation, delivers 
specific benefits, and calls out unique  
competitive differentiators. 

Create a relevant value proposition by
doing the following: 

• Identify your audience and their most 
pressing need

• Decide on the solution that will meet 
their need and provide relief

• Decide on the nature of content and  
the amount of detail that is important 

• Determine any questions they may have 
about the particular topic

• Answer the questions clearly and  
succinctly

After reading our communications, every 
prospective customer should be able to 
answer the following questions:

• Why should I care about this? 

• What can Ygrene do for me? 

• Why should I choose Ygrene?

Know Your 
         Audience

SECTION          



  BRAND GUIDELINES  |   27

2B  OUR STYLE: EDITORIAL GUIDELINES

 Abbreviations and Acronyms: 

 ABAG (Association of Bay Area  
  Governments)

 ABS (assest-backed security)

 CAM (commercial account manager)

 CLTV (combined loan to value)

 CO2 (carbon dioxide)

 C-PACE (commercial PACE)

 CSLB (California Contractors State  
 License Board)

 CVAG (Coachella Valley Association 
    of Governments)

 DOE (U.S Department of Energy)

 EAR (effective annual rate)

 EPA (U.S. Environment Protection Agency)

 FMV (fair market value)

 GW (gigawatt)

 GWh (gigawatt-hour)

 

 HVAC (Heating, Ventilation and 
    Air Conditioning)

 JPA (Joint Powers Authority)

 kW (kilowatt)

 kWh (kilwatt-hour)

 LACE (levelized avoided cost of energy)

 LCOE (levelized cost of energy)

 MWh (megawatt-hour)

 PACE (property assessed clean energy)

 PBP (payback period)

 RAM (regional account manager)

 RFP (request for proposal)

 R-PACE (residential-PACE)

 TILA (Truth in Lending Act)

 UCC (Uniform Commercial Code)

 U/W (underwriting)

Ygrene Editorial Style

SECTION          
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Ygrene Grammatical
                       Consistency
Ampersands: 
Ampersand should be used sparingly and 
never in body text and only in headlines if 
space is an issue or when there is consistent 
application across all headlines in the  
entire space.

Numbers:

• Spell out whole numbers under 10 (two, 
nine). Use figures for numbers 10 and above 
(10, 19)

• Spell out fractions (one-tenth)

• Spell out listed numbers  
(the second house)

• Spell out numbers at the beginning of  
a sentence, regardless of the number

• For amounts of money under $1 million, 
don’t use decimal places ($40) and do 
use commas ($4,000 - $400,000). For 
amounts over $1 million, use two decimal 
places ($1.52 million). 

• Spell out the word “percent”. The only  
exception to this rule is in headlines, where 
you may use the % symbol. 

Emphasis: 
Use italics (over bolding) to create emphasis in 
body text, only where necessary and sparingly. 
Do not use in headlines. Italics can be ap-
plied to quotes/testimonials in body text.

Capitalization: 
The overuse of capitalization is a common 
problem in the corporate world. Excessive 
capitalization goes against the rules of 
grammar. Never use an “Initial Caps” style for 
emphasis. Use them only with proper nouns 
such as names of specific products, services, 
people, places and companies. If a term is 
generic (e.g., solar energy), use lowercase. 

Contractions: 
Contractions such as “can’t” and “don’t”  
creates less formal, more casual writing.  
So consider your subject and medium. If you  
are writing a case study it is typically best  
to avoid contractions. But if you’re writing  
a direct mail piece, email blast, brochure,  
website or blog post, it’s OK.

Quotation Marks: 
Use quotation marks around quotes in body 
copy of collateral and social media. Exception 
would be in higher level headlines. The text 
itself should be in italics for more formal 
documents such as direct mail letters, but 
regular text ok in more graphics heavy assets 
such as postcards and flyers.

Headline Case Usage:
For headlines that are full sentences (with  
a subject and verb), use sentence case with  
a period at end. When not a full sentence, 
use title case and no period at the end. 
(Note: Title case and not init cap.)

(See WORK section for more examples)

SECTION          
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Ygrene Approved Phrasing
To be industry compliant and follow legal language requirements, 
please familiarize yourself with the following table organized 
by topics relevant to our industry and services. 

This is not a complete list. Please consult with Marketing for 
more information.

TOPICS SAMPLES OF APPROVED PHRASING

Contractor network Our network of independent Ygrene Certified contractors 
introduces property owners to YgreneWorks PACE financing.

Not a government program
While PACE programs are enabled by state legislation and 
must be approved by your local government, YgreneWorks  
is not a government program.

Consumer protections Ygrene is committed to ensuring a higher level of  
consumer protections.

Tax benefits None. Do not call out tax benefits or potential tax  
deductibility as a product feature. 

How payments are made Payments are made with your property taxes. 

Saving money You may save. You can save. We can help you lower your 
energy bills.

How much do I qualify for  
(direct-to-consumer only) Your home is prequalified for up to <$xx,xxx>.

No money down No money down. Pay nothing upfront. No upfront payment.

Comparison to other financing A [competitive/smart] alternative to credit-based financing.

Eligibility/Credit Report Based on available home equity. No FICO score required.

Application approval Receive an application decision in 30 minutes or less.  
Get prequalified in 30 minutes or less.

Property value You may increase your property value.

Testimonials Individual [property owner/contractor] results may vary.  
Savings are not guaranteed.
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Naming Basics
Ygrene Energy Fund, Inc.
Our legal business name, Ygrene Energy 
Fund defines our corporate entity. While 
it is necessarily connected to our logo, it 
should only be used in outbound commu-
nications when describing our company 
history or corporate structure. 

Trademarks: 
In copy, Ygrene Energy Fund should be 
written in title case as a proper name. It’s 
not mandatory to use Inc. in copy, but all 
outbound communications should include: 
© 2017 Ygrene Energy Fund , Inc. 

Ygrene
Our brand name, Ygrene defines our  
company. It should be used as the primary 
name in marketing campaigns where  
establishing name awareness and customer 
response are key objectives. In copy Ygrene 
should be spelled with initial caps. 

Trademarks:
Ygrene™ is a registered trademark of Ygrene 
Energy Fund and should include the superscript 
TM at least once in all communications.

YgreneWorks™ 
Our PACE product name, YgreneWorks 
defines our financing program for energy 
efficiency and climate resiliency home 
improvements. In general, it should only 
be used when alternative Ygrene-branded 
products are available. Ygrene works should 
be spelled as one word, with the Y and  
W capitalized. 

Trademarks:
YgreneWorks™ is a registered trademark  
of Ygrene Energy Fund and should include 
the superscript TM at least once in all  
communications.

SECTION          
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-US1  SQUARE - the total area of the board is 28” x 19.6”   •   live area (14.00” x 9.75”    •    bleed: 14.50” x 10.25”

The Avila Family - Homestead, FL

1-866-IMAGINE
Ygrene.com Imagine what you can do.

We fear 
no storm.
A better way to finance windows & doors
+  Roofs    Solar     AC     & more

OUT DOOR 
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(50% with Bleed) Width: 63.16” x Height: 46.7”

Front View

PODIUM

Right View

 47"  47"  47"  47"  47"  47" 

 48" 

 47" 

 95" 

 95" 

TRADESHOW BOOTHS
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THE ALLENS THE AVILLAS


